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British Land and AustralianSuper submit application to
revive Printworks as a permanent cultural venue

British Land and AustralianSuper have submitted a reserved matters planning application to reinstate a permanent
cultural venue at the Printworks building within its Canada Water development.

Through a six-year temporary consent, Printworks London — managed by pioneering electronic music and arts
operator Broadwick— evolved into one of the world’s best-known cultural venues before closing its doors to the
public this summer. British Land and AustralianSuper are in exclusive talks with Broadwick to operate the new
venue. Since opening in 2017, Printworks saw more than 2.5 million visitors, 300 music concerts, 200 film shoots,
and hosted hundreds more cultural moments at the site, cementing its place in UK cultural history.

With the new application, British Land and AustralianSuper aim to deliver a highly flexible leisure and cultural
destination within the Canada Water Masterplan that expands on the success of the meanwhile use venue, with
a programme that both intensifies and diversifies the mix of cultural experiences. This new world-class permanent
venue will occupy one half of the existing building, while the other half will deliver next generation sustainable
workspace and retail, known as The Grand Press.

The designs, led by architects Hawkins\Brown, seek to maintain the building’s volume and character while
creating a highly sustainable and modern cultural venue. Once home to the largest printing factory in western
Europe known as Harmsworth Quays, the original aesthetics and printing presses have been preserved to create
a stunning, industrial environment, all overlooking a new 3.5-acre park just a short distance from the River Thames
and historic docks.

There are four key new cultural spaces planned at the new Printworks, which is scheduled to reopen in 2026:

e Printworks’ world-renowned Press Halls will be retained. The iconic space that has become globally
synonymous with the Printworks brand will be kept with the Press Halls remaining the focal point of the
Printworks’ programme. Live music events, concerts, immersive art exhibitions and corporate events of
similar capacity will be hosted here

e A brand-new rooftop leisure and cultural space. This new state-of-the-art event space — complete with
soaring views of London — will provide a unique space for performance, rehearsals, product launches or
curated talks.

e The Inkwells. A performance space dedicated to immersive exhibitions, multi-disciplinary art shows and
more intimate music events

e A series of new suites with views of the Press Halls. These will offer versatile spaces for meetings,
conferences, events, and corporate hospitality

Emma Cariaga, joint head of Canada Water at British Land, said: “We want to deliver a permanent world-
class cultural venue at Printworks that builds on its globally acclaimed legacy. Combining the best of the capital’s
culture with next generation workspace at The Grand Press will create an unrivalled experiential destination,
which generations will benefit from for years to come.

“Printworks had a tremendous impact on the UK’s cultural landscape, and its popularity over the past six years
has demonstrated how important this multi-dimensional venue is to Londoners and visitors from all over the world
who were drawn to its cutting-edge programming. We’'re extremely proud to be the stewards of this important
cultural destination, and we look forward to progressing our plans to deliver the new Printworks as part of our
wider Canada Water masterplan.”

AustralianSuper’s head of Real Assets for Europe, Paul Clark, said: “Printworks will be a cultural centre piece
to a major placemaking project that reflects both the long-term nature of AustralianSuper's capital and our ongoing
commitment to London and the UK.



“We believe this strategic project will provide long-term benefits to AustralianSuper members, as well as
enhancing the cultural offering at Canada Water and contributing positively to the local community.”

Simeon Aldred, co-owner and director of strategy at Broadwick Live, commented: “Broadwick Group is
delighted to continue our exclusive partnership with British Land and AustralianSuper for the highly anticipated
next phase of Printworks London. The preservation and repurposing of the cherished Press Halls, coupled with
the profound cultural implications of this undertaking, represent our joint commitment to the advancement of
culture in the capital.

“We eagerly anticipate engaging with our community and wider audiences on this groundbreaking cultural
investment of global significance. Their ongoing support is paramount to the revival of Printworks London for both
local, national and international audiences to enjoy.

London Night Czar Amy Lamé added: “Printworks was a fantastic addition to London’s world-renowned cultural
scene, attracting people from all around the globe and setting new and ambitious standards for all to follow. I've
worked closely with the operator and owner, and I'm thrilled by these inspiring new plans to create an incredible
permanent venue. This will be an exciting new chapter as we build a better London for everyone.”

Other notable cultural plans and initiatives at Canada Water include:

e Asif Khan-designed Canada Dock boardwalk — a key piece of architecture designed that will attract
visitors to the 170m-long red bridge

e New public square — brand new open space the size of Leicester Square, surrounded by leisure and
retail

e ‘The Cuts’— pedestrianised, highly-curated leisure and retail space with unique independent shops and
F&B designed to feel akin to Brighton’s The Lanes, and London’s Seven Dials

e Careful curation of the 1 million sq ft leisure and retail across the masterplan including daytime and
nighttime lifestyle — a truly 24-hour high street

e Thoughtful and engaging meanwhile use: artist Rod Kitson’s gallery, and community environmental
education hub the Paper Garden are two current examples

e Ongoing cultural events and activations for the local community, enriching the use of existing spaces:
Love Summer, an annual community festival with live music and creative workshops; Christmas
activations; the weekly Canada Water Market which offers fresh and sustainable food from local
producers and artisans; and the monthly Thrive market which provides a regular platform to showcase
talented local traders

—ENDS-
About British Land

Our portfolio of high-quality UK commercial property is focused on London Campuses and Retail & Fulfilment
assets throughout the UK. We own or manage a portfolio valued at £14.1bn (British Land share: £9.6bn) as at 30
September 2022 making us one of Europe’s largest listed real estate investment companies.

We create Places People Prefer, delivering the best, most sustainable places for our customers and communities.
Our strategy is to leverage our best-in-class platform and proven expertise in development, repositioning and
active management, investing behind two key themes: Campuses and Retail & Fulfilment.

Our three Campuses at Broadgate, Paddington Central and Regent's Place are dynamic neighbourhoods,
attracting growth customers and sectors, and offering some of the best connected, highest quality and most
sustainable space in London. We are delivering our fourth Campus at Canada Water, where we have planning
consent to deliver 5m sq ft of residential, commercial, retail and community space over 53 acres. Our Campuses
account for 65% of our portfolio.

Retail & Fulfilment accounts for 35% of the portfolio and is focused on retail parks which are aligned to the growth
of convenience, online and last mile fulfilment. We are complementing this with urban logistics primarily in London,
focused on development-led opportunities.

Sustainability is embedded throughout our business. Our approach is focused on three key pillars where British
Land can create the most benefit: Greener Spaces, making our whole portfolio net zero carbon by 2030, Thriving
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Places, partnering to grow social value and wellbeing in the communities where we operate and Responsible
Choices, advocating responsible business practices across British Land and throughout our supply chain, and
maintaining robust governance structures.

Further details can be found on the British Land website at www.britishland.com

About AustralianSuper

AustralianSuper is Australia’s largest superannuation (pension) fund, managing more than £160 billion of
members’ retirement savings on behalf of more than 3.3 million members (as at 31 December 2023). The Fund
invests globally to access the best investment opportunities for members and to help them achieve their best
financial position in retirement.

About the Canada Water Masterplan

The Canada Water Masterplan is a 50:50 joint venture between British Land and AustralianSuper, working in
partnership with Southwark Council to create a new town centre for London.

The Masterplan is a 53-acre, mixed-use scheme that will deliver around two million sqg. ft of workspace to
accommodate approximately 20,000 jobs, around one million sq. ft of retail, leisure, entertainment, education and
community space, and around 3,000 new homes, of which 35% will be affordable.

With wellbeing embedded into the masterplan, and buildings to support low carbon living, the project will also
create 12 acres of new open space, including a 3.5-acre park, a new Town Square, the first new high street in
London for 100 years and 16 new streets.

The Masterplan was granted permission in late 2019. In March 2022 British Land entered into a 50:50 joint venture
with AustralianSuper, Australia’s biggest profit-to-member pension fund, providing additional funding to accelerate
the major regeneration scheme, with Phase 1 expected to complete in Q4 2024.

About Broadwick

Established in 2010, Broadwick has a founding belief in the power of ‘live’ with the objective always being to
inspire, connect and create massive impact through music, culture and space. Through its core divisions; Spaces,
and Live, Broadwick, designs, builds and operates some of the world’s most exciting spaces and entertainment
brands.

Broadwick.com | @broadwick
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